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Town.

Investment is one of the most important tool for the growth of economy. We often find
people saving out of their income as a future security. But instead of savings one should go
for investment as it helps to generate extra wealth to the investors. Also the return is high
compared to the savings. It is observed that due to lack of financial literacy and awareness
most of the self-employed and the small retailers does not take up investment activities.
Looking into the importance of the investment in present time, this study is an attempt to
study the investment behavior of the retailers engaged in small retail business in Tinsukia

1. Introduction

Investment is one of the most important tool for the growth
of economy. We often find people saving out of their income as
a future security. But instead of savings one should go for
investment as it helps to generate extra wealth to the investors
and also the return is high compared to the savings. It is
observed that the salaried people are engaged in investment
activities out of compulsion in most of the cases but in the case
of self-employed or business person the tendency to invest is
very less. Especially in case of the businessmen engaged in
small retail business it is observed that the tendency to
investment is very less among them but then they introduce
the revenue in the business itself. Although this kind of
activities helps the retailers to expand their business but at the
same time money remain blocked into the business without
giving any return. This does not only effect the business but
also restricts the growth of the money invested in the business.
This is basically due the lack of awareness about the
investment alternatives and due to lack of financial literacy and
non-inclusion of the small businessmen into the financial
system most of the self-employed and small retail
businessmen does not take up investment activities. Therefore
this study is an attempt to study the investment behavior of the
retailers engaged in small retail business in Tinsukia Town.

2. Objectives of the Study

The objectives of the study are:

e To study the investment behavior of retailers of
Tinsukia Town.

e To study the relationship between demographic
profile and investment pattern of the sample
respondents.

e To understand the level of investment awareness
among retailers.

3. Review of Literature

Nayaki (2013) made a study on Investors behavior
towards the Investment Alternatives with special reference to
Coimbatore City’. The researcher carried out a research on
Investors behaviors towards the Investment Alternatives. In
this study he analyzed investor’s behavior towards the various
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investment alternatives in Coimbatore City. The objective for
their study was to study the factors influencing the investors to
invest in various investment alternatives, to identity the front
runners for investment in various sources. Through this study it
revealed that the investors are monitoring their investments on
a weekly basis. The prime most important objective of the
sample investors is return factor and liquidity is the major factor
considered by them before making investment. The first
preference in case of type of securities negotiable securities
and non-negotiable securities is in the second place followed
by real assets, mutual funds, tax sheltered schemes and life
insurance. Hedging against inflation and safety of principal are
the most important objectives. The data used in the study is
primary in nature.

Vasagadekar (2014) made a study on Investment
awareness among Indian Working Women with reference to
Pune Region’.The researcher carried out a research on
‘Investment awareness among Indian Working Women with
reference to Pune Region’. The role of women as ‘Home
Makers’ is an old concept their influence on financial sector is
gaining momentum. In this study, Prof Vasagadekar tried to
analyse the investment habits of the Indian Working Women.
She also studied the role of Indian Women in making
investment decisions, preference of Indian working women for
investment avenues and their risk bearing capacity. Both
primary and secondary sources of data are used in this study.
The study revealed that maximum working women are aware
of investment and are long-term investors. But most of them
rely on their husband for making decisions. The study also
revealed that most of the women investors monitor their

investments regularly. The respondents are working
professionals in banks, corporate, LICs, etc. 2
Kumari (2017) studied on ‘Analysis of Investment

Behaviour with Referece to Retail Investors of Ranchi in Indian

' Prof. M. Kothai Nayaki (2013) “A study on Investors Behaviours towards the
Investment Alternatives with special reference to Coimbatore City” available at
http://www.indianmba.com/Faculty_Column/FC1544/fc1544.html

2 Prof. Priya Vasagadekar (2014) “A study on Investment awareness among
Indian Working Women with reference to Pune Region” available at
https://www.ijser.org/researchpaper/A-RESEARCH-PAPER-ON-INVESTMENT-
AWARENESS-AMONG-INDIAN.pdf
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Stock market’In her study ‘Analysis of Investment Behaviour
with Referece to Retail Investors of Ranchi in Indian Stock
market’ finds that a great chunk of the respondents invest
about 20-30% of their income and most prefers in banks.
Moreover, major objective of most of the respondents is to
generate capital growth over the long-term. It also finds that
gender and educational qualification does not significantly
impact the risk tolerance of the investors. The study reveals
clearly that pattern of investment is influenced by the risk
involved in the avenues.’

Ramanathan and Sundram (2015) made a study of the
Investment Pattern of Bank Employees. In their research
papaer ‘A study of the Investment Pattern of Bank Employees’
analysed the sources of motivation for investment, investment
pattern of bank employees and relationship between invome
and investment tax planning is th main objective for making
investments for bank employees and there is positive and
strong correlation exists between Income and Investment. It is
also found that demographic variables are associated with
investment decision and asset creation is the purpose case if
higher income groups.*

Arumugha K.A. (2016) made a study on ‘Middle Income
Persons Investment pattern in Tirunelveli City’. This study
examines the preference of investment of middle income
people. The study shows how different factors and instruments
have different risks returns and tax consideration while taking
investment decision and are of diverse nature. The study also
concludes that the investors mostly prefer to invest in long-
term and less risk product.’

4. Research Gap

From the literatures reviewed, it has been observed that a

number of researches have been done in respect of
Investment behaviour of various groups like salaried
employees, women or individual households. But the

researcher has not came across any research that highlights
the Investment Behaviour of Retail business person. Moreover,
no study has been done on Investment Behaviour of people of
Tinsukia Town,Assam.

5. Research Methodology

The study is based on primary data. Convenience
sampling technique has been used for collecting data from
businessmen who are engaged in small retail business. The
respondents comprises of different retailers of Tinsukia town.
100 businessmen engaged in different format of retailing were
conveniently selected for the study. The primary data are
collected by conducting survey administrating questionnaire to
the respondents, interview and observation. The respondents

%, Jyoti Kumari (2017) “A study on ‘Analysis of Investment Behaviour with
Referece to Retail Investors of Ranchi in Indian Stock market”
http://iujharkhand.edu.in/Jyoti-Kumari-Thesis.pdf

4 Ramanathan and Sundram (2015) “A study of the Investment Pattern of Bank
Employee” available at
http://www.innovativeresearchpublication.com/documents/papers/Thailand%2020
15/pdf%2027.pdf

®: Arumugha K.A. (2016) “A study on ‘Middle Income Persons Investment pattern
in Tirunelveli City” available at
http://www.internationaljournalssrg.org/IJEMS/2016/Volume3-Issue4/IJEMS-
V314P109.pdf
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are of different age group, different income level and different
qualification. The secondary data are collected from different
websites available on internet and books.

6. Scope of the study

The study aims to understand the overall investment
behavior of the retailers towards investment and their level of
awareness on investment. The study includes in its scope
those retailers of Tinsukia Town who are doing business at a
fixed location and do not move from one place to another for
retailing. The retailers dealing in groceries, electronics, mobile
phones, shoes or garments, bags, furniture and fittings are
included in the study. The retailers belong to different age
groups and are not from same area of Tinsukia Town. The
study excludes those retailers who deal in very less amount of
goods and are highly unorganized.

7. Importance of the Study

Saving and Investment are two important aspects in the
financial decision making of an individual. With the gaining
popularity of behavioral finance and financial planning,
individuals have become more concerned towards proper
investment decision making. The increasing number of
participants in financial market is a key indicator of financial
status of an economy. The financial system helps the economy
in fulfilling its goals and the trend of investment has a bearing
on it. The investment decision of an investor is a psychological
process and is influenced by a number of factors. The retail
business people constitute a major part of the Indian economy.
Unlike salaried people, retailers do not have a monthly regular
income and most of the time they prefer to invest in their own
businesses. The present study is an attempt to determine in
what alternatives retailers prefer to invest and what the major
objectives behind their investment decision are. The factors
influencing the investment behaviour of the retailers plays
significant role in the investment trend wealth creation of an
economy. This study will help in getting an idea of the rate of
participation of the retailers in the financial market and the
pattern of their investment.

8. Limitations of the Study

1. Only 100 respondents have been taken for the study.

2. The sample size is very small as compared to entire
population; hence it might not properly represent the
entire population.

9. Statement of Problem

Making profitable investment is not a game of chance and
a rational investors always try to maintain a balance between
risk and return. Due to the fact that more and more alternatives
are being added to the list of investment avenues, taking
proper investment decision has become more complicated.
There are literatures documenting that people make systematic
errors in the way they think on matters pertaining to
investment. The risk averse attitude of the investors in India
has also restricted the increase in the preference of
investment. At present most of the retailers still do not try to
invest in equity or mutual fund. They find it difficult to determine
the type of security which has the ability to fulfill their purposes.
Lack of detailed knowledge on various investment alternatives
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is the main concern. A financial advisor can help them in better
taking investment. Most investors do not get time to monitor
their investment on a regular basis so they prefer to invest in
such securities which require monthly or occasional
monitoring. The present study attempts to determine what
problems are generally faced by the retailers in making
investment decision and how they monitor their investment.

10. Analysis and Interpretation

Table Number 1: Classification of respondents as per their

age group
AGE FREQUENCY PERCENT
BELOW 30 YEARS 5 5.0
30 - 45 YEARS 45 45.0
45 - 60 YEARS 47 47.0
ABOVE 60 YEARS 3 3.0
Total 100 100.0

Source: Field survey.
Observations: The above table shows that majority of the
respondents are 45-60 years of age and only 5% are below 30

years. A small number i.e. only 3% are above 60 years.

Table Number 2: Classification of respondents as per their gender

GENDER | FREQUENCY | PERCENT
MALE 98 98.0

FEMALE 2 2.0
TOTAL 100 100.0

Source: Field survey

Observations: The above table reveals that majority (98%)
of retailers in Tinsukia town are male and only 2% are females.

Table Number 3: Classification of respondents as per their qualification

QUALIFICATION FREQUENCY PERCENT
UNDER GRADUATE 19 19.0
GRADUATE 64 64.0
POST GRADUATE 17 17.0
TOTAL 100 100.0

Source: Field survey
Observations: The above table reveals that majority (64%)
of retailers in Tinsukia town are graduates and 19% are

undergraduate whereas only 17% are post graduate.

Table Number 4: Classification of respondents as per their annual

income
ANNUAL INCOME FREQUENCY PERCENT
BELOW RS 2.5 LAKHS 6 6.0
RS 2.5 LAKHS TO 5 LAKHS 28 28.0
RS 5 LAKHS TO 10 LAKHS 35 35.0
ABOVE 10 LAKHS 31 31.0
TOTAL 100 100.0

Source: Field survey

Observation: The above table reveals that majority (35%)
of the retailers are having annual income between 5 lakhs to
10 lakhs, 28% of the respondents are having annual income
between
Table Number 5: Classification of respondents as per their selection of

type of security
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TYPE OF SECURITIES FREQUENCY PERCENT
LESS RISK 78 78.0
MODERATE RISK 22 22.0
HIGH RISK 0 0
TOTAL 100 100.0

Source: Field survey

Observations: The above table shows that majority of
retailers prefer to invest in less risky securities while only 22%
invest in security with moderate risk. This shows that retailers
in Tinsukia town are risk averse investors.

Table Number 6: Classification of respondents as per investment in
different investment alternatives

INVESTMENT AVENUES YES NO TOTAL
PPF 50 50 100
BANK DEPOSIT 99 1 100
REAL ESTATE 18 82 100
MUTUAL FUND 67 33 100
GOLD 13 87 100
EQUITY 17 83 100
GOVERNMENT SECURITIES 49 51 100
LIFE INSURANCE 79 21 100
OTHERS 0 100 100

Source: Field survey.

Observations: From table 6 it is observed that 99% of the
respondents are having bank deposits,79% Life insurance,
67% mutual fund, while very less number of the retailers invest
in Equity (17%) and Gold (13%). Moreover 50% of the
respondents invest in PPF, 18% in real estate, 49% in
government securities.

Table Number 7:Classification of respondents as per factor considering
before investing

FACTORS FREQUENCY PERCENT
PERIODICITY OF 2 20
INVESTMENT
RISK LEVEL 30 30.0
RATE OF RETURN 13 13.0
LIQUIDITY 7 7.0
ALL OF THE ABOVE 48 48.0
TOTAL 100 100.0

Source: Field survey

Observations: From table 7 it is observed that 48% of the
respondents considers risk, period of investment, rate of
return, liquidity as factors before investment. While 30% only
considers risk level, 13% considers rate of return, 7% liquidity,
and only 2% considers period of return.

Table Number 8: Classification of respondents as per their purpose of
their investment

PURPOSE FREQUENCY PERCENT
TAX SAVING 29 29.0
RETURN 48 48.0
WEALTH CREATION/
GROWTH 14 14.0
FUTURE EXPENSES/
CHILDREN EDUCATION/ 9 9.0
MARRIAGE
TOTAL 100 100.0

Source: Field survey
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Observations: The above table reveals that the main
purpose of investment for the businessperson is return as 48%
respondents have given return as their purpose, following the
tax saving purpose as 29% of respondents’investment purpose
is tax saving and only 14% and 9% looks for wealth creation
and future expenses.

Table Number 9: Classification of respondents as per time period they
prefer to invest

TIME PERIOD FREQUENCY PERCENT
SHORT PERIOD (0-1 YEAR) 9 9.0
MEDIUM PERIOD (1-5 YEARS) 33 33.0
LONG PERIOD (MORE THAN 5
YEARS) 58 58.0
TOTAL 100 100.0

Source: Field survey

Observations: The above table shows that 58% of
respondents prefer to invest for long term whereas 33% prefer

to invest for medium term. It shows that only 9% of
respondents prefer to invest in short term securities.

Table Number 11: Classification of respondents as per basis of
monitoring their investment

MONITOR
VARIABLES FREQUENCY PERCENT
DAILY 9 9.0
WEEKLY 27 27.0
MONTHLY 23 23.0
OCCASIONALLY 41 41.0
TOTAL 100 100.0

Source: Field survey

Observations: The above table reveals that most of the
retailers monitor their investment occasionally and only 9%
monitor on a daily basis, 27% monitor their investment weekly
and 23% retailers monitor their investment monthly.

Table number 13:Relationship between annual income and type of security the respondents prefer

ANNUAL INCOME AND TYPE OF SECURITY CROSSTABULATION

ANNUAL INCOME TYPE OF SECURITY
LESS RISK (%) MODERATE RISK (%) HIGH RISK (%) TOTAL (%)

BELOW RS 2.5 LAKHS 4 2 0 6

RS 2.5 LAKHS TO Rs 5 LAKHS 24 4 0 28

RS 5 LAKHS TO Rs 10 LAKHS 29 6 0 35
ABOVE Rs 10 LAKHS 21 10 0 31
TOTAL 78 22 0 100

Source: Field survey
Observations: The Table 13 reveals that maximum respondents is 28% and out of which maximum i.e. 24% prefer

respondents falls under income group Rs 5 lakhs to Rs 10
lakhs i.e. 35% and out of which maximum i.e. 29% prefer to
invest in less risk securities and only 6% prefer moderate risk
securities. In the income group above Rs 10 lakhs the total
respondents are 31% and out of which 21% prefer to invest in
less risk securities and only 10% prefer moderate risk
securities. In the income group Rs 2.5 lakhs to Rs 5 lakhs the

to invest in less risk securities and only 4% prefer moderate
risk securities. And in income group below Rs 2.5 lakhs the
respondent is only 6% and out of which 4% prefer less risk and
2% refer moderate risk. It can be said that maximum
respondents i.e. 78% goes for less risk securities and only
22% goes for moderate risk securities. But none of the
respondents goes for high risk securities.

Table number 14:Relationship between age and factor which respondents consider while making their investment

FACTORS T(‘;/E‘;"
AGE PERIODICITY OF | RISK LEVEL RATE OF LIQUIDITY ALL OF THE
INVESTMENT (%) (%) RETURN (%) (%) ABOVE (%)

BELOW 30 YEARS 0 0 1 0 4 5
30 - 45 YEARS 0 17 8 4 16 45
45 - 60 YEARS 2 13 3 3 26 47

ABOVE 60 YEARS 0 0 1 0 2 3

Total 2 30 13 7 48 100

Source: Field survey

Observations: The table 14 reveals that only 2% of
respondents of age group 45-60 years consider periodicity of
investment, and maximum, of the same age group consider all
the factors, risk level is mainly consider by age group 30-45
years i.e. 17% and the same age group also consider all the
factors before making investment decision which is maximum
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i.e. 26%, it can also be seen that liquidity is not that important
factor for the respondents as the responses is very less i.e. 7%
of different age groups. Overall it can be said that the
respondents consider all the factors but apart from all the
factors, risk level comes first in the mind of maximum
respondents before making their investment decision.
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Table number 15:Relationship between age and purpose which respondents consider while making their investment

PURPOSE
AGE TAX RETURN WEALTH FUTURE EXPENSES/ TOOTAL
SAVING %) CREATION/ CHILDREN EDUCATION/ (%)
(%) GROWTH (%) MARRIAGE (%)

BELOW 30 YEARS 0 3 1 1 5
30 - 45 YEARS 13 23 4 5 45
45 - 60 YEARS 14 22 8 3 47

ABOVE 60 YEARS 2 0 1 0 3

TOTAL 29 48 14 9 100
Source: Field survey
Observations: The table 15reveals that maximum respondent’s purpose is tax saving. It can also be seen that the

respondents i.e.47% fall under age group 45-60 years and out
of which maximum i.e. 22% of the respondents main purpose
is to get return and 14% respondent’s main purpose is to save
tax. 45% of respondent’s falls under age group 30-45 years out
of which is 23% respondent’'s purpose is return and 13%

respondents of age group above 60 years, their main purpose
is to save tax and wealth creation. Thus, it can be said that
maximum i.e. 48% respondent’s main purpose is return and
next comes tax saving which is 29%.

Table number 16:Relationship between qualification and awareness about different investment alternative available in the market

QUALIFICATION AWARENESS TOTAL
YES (%) NO (%) (%)
UNDER GRADUATE 5 14 19
GRADUATE 38 26 64
POST GRADUATE 17 0 17
TOTAL 60 40 100

Source: Field survey

Observations: The table 16 reveals that the maximum
respondents are graduate i.e.64% and out which maximum i.e.
38% respondents are aware of the different investment
alternatives available in the market and 26% are not aware.
19% respondents are under graduate and out of which
maximum of them i.e. 14% are not aware. And those who are
post graduate i.e. 17% all of them are aware of different
investment alternatives available in the market. Thus, it can be
said that 60% of respondent are aware and 40% are not aware
of different investment alternatives available in the market.

11. Findings of the Study

1. It is found that majority of the retailers in Tinsukia
Town are males and are above 30 years of age.

2. It is seen that majority of the retailers are graduates
and more than half of them are aware of various
investment alternatives available in India. The
postgraduates have better knowledge on investment
alternatives but some of the graduates have very less
knowledge on it.

3. It is also found that most of the retailers in Tinsukia
Town are earning more than Rs 2.5 lakhs as annual
income and majority of them prefer to invest 1%-15%
of their income in a year.

4. ltis also seen that the retailers whose annual income
is above 10 lakhs prefer to take moderate risk.

5. It is also observed that return and tax saving are the
major purposes of making investment in case of most
of the retailers and most of them consider almost
every factor viz periodicity of investment, risk level,
rate of return as well as liquidity for making
investment. However risk level is the mostly
considered factor by majority of them.
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6. Itis found that more than 50% prefer to invest in less
risky securities and thus, they prefer to invest in
government sector as they find it risk free.

7. It is also observed that most of the retailers i.e. 78%
of them have a financial advisor to advise them on
investment avenues and their market position. These
financial advisors are none other than a chartered
accountant.

8. It was also found that maximum number of
respondents prefer to invest in bank deposit such as
fixed deposit instead of going for investment in

different alternatives which are available in the
market.
9. It is found that mostly preferred investment

alternatives among retailers are Bank Deposit, Life
Insurance, Mutual Fund, PPF and Government
Securities.

10. It is also observed that very less number of retailers
prefer to invest in real estate, gold or equity. It may be
due to that risk in these securities is higher than other
investment alternatives.

11. It is also found that very less number of retailers
invest with the purpose of wealth creation. This less
number includes those retailers who have established
well in market and are expecting to expand their
business in other areas.

12. It is observed that retailers do not have a fixed target
amount for making investment per year or per month
and most of them prefer to invest for long period or
more than 5 years. It is one of the reasons for most
investors preferring to invest in PPF, Life Insurance or
Mutual Fund as these are investment for long term.
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13. It is also seen from the study that retailers come to
know about investment alternative or any new
schemes related with investment through internet or
agents. The agents are sales officers of banks or life
insurance agents.

14. It is also found that majority of retailers monitor their
investment occasionally or monthly. The retailers do
not get much time due to their busy schedule to
monitor their investment. Thus, they prefer less to
invest in risky securities like equity.

12. Suggestions

1. Awareness program should be conducted by different
financial instructions such as banks, post office, etc.
in different institutions such as educational intuitions.

2. The retailers should go for different investment
alternatives such as mutual funds, equity, real estate,
public provident fund, debenture, gold, etc. rather
than going only for bank deposit.

3. The concerned officials should provide detail
information about investment and its advantages and
disadvantages, so that the retailers get motivated by
its features and start investing in those alternatives.

4. As it was found that maximum respondents prefer
long term investment so they should go for
investment in mutual funds as it will giving them a
good amount of return as compare to other
investment alternatives.

5. Although most of the people are aware of the
investment alternatives yet the participation is very
low due to lack of financial literacy. So it is suggested
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