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The study of women entrepreneur is based on two things i.e. development and women 
empowerment. Both factors play a prominent role in modern context of society. If these two 
factors are not considered then this could result into the failure of our economy. In this 
paper, an attempt has been made to study the problems and failures faced by women 
entrepreneurs in Chandigarh. This study predicts some challenges in an emerging 
economy. 
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1. Introduction  

Chandigarh is known to be one of the well planned cities 

in India comprising the population of about 1,198,834 in the 

year 2017 as per the estimated data in which female 

constitutes 45% of the total population .It is one of the seven 

union territories of India serving Punjab and Haryana as their 

capital. The average literacy rate is 86.77% with male literacy 

of 90.81% and female literacy of 81.88%. 

 

The overall economic development counts on numerous 

ways. Human Resource is the most vital part of the country 

which is concerned with development of skills and 

competencies but one of the  major impediments faced by 

Human Resource Management is that it neglects weaker 

sections of the society  i.e. women .Women plays a  crucial 

lead for  the progression of the society and economy as well. 

As Gandhi ji rightly quoted “Women makes a generation, 

generation makes a society and society makes a nation”. 

From 70’s onwards women in India took initiative by 

establishing and commencing their new ventures. In this 

increasingly automated competitive world women are not 

restrained to homes only rather they also play an active role in 

various fields like teaching, medical, engineering, politics, and 

also as women entrepreneurs. Government of India has been 

taking numerous steps to encourage women to become 

entrepreneurs and this also contributes to the concept of 

women empowerment. 

 

Successful people win because they love what they do, 

they have a passion for their field and women entrepreneurs 

are the perfect example of this. Women started work in their 

field of interest like extending their kitchen activities towards 

professional front, mainly 3 P’s pickle, powder and pappad. 

With the passage of time and vast knowledge women are also 

participating in other sectors . 

 

But still women taking initiative are not many. Even in 

urban areas women depend on their husbands financially. Her 

success is associated with the support of her family and it is 

difficult to maintain a balance between work and home. In our 

society men are mostly considered to be final decision takers 

of the family. In some ways this could affect the decision 

making capability of women. They also face other problems 

like shortage of capital, relocation, big unit competition, lack of 

in-depth knowledge, delay in getting loan etc. Most of the 

women give up due to family obligations. Marketing   is also a 

challenge for women entrepreneur. As they have fewer 

contacts, they have to depend upon the middleman for sale. 

Lack of training facilities is the major constraint which hinders 

growth. Women also face religious misrepresentation .As 

religion dominates majority of areas in India.  

 

2. Literature Review 

 Henry et al. (2016) in the study entitled, “International 

Small Business Journal” Review the literature 

published on gender and entrepreneurship over a 

period of 30-years in 18 journals. There are large-

scale empirical studies that primarily focus on 

comparisons between male and female 

entrepreneurs.  

 Yadav and Unni (2016) in the study entitled,” Women 

entrepreneurship: research review and future 

directions’’ review results can also be beneficial for 

startup managers and women entrepreneurs. In 

practice, aspiring women entrepreneurs can benefit 

by gaining access to apprenticeship in target 

industries. 

 Gupta, & Aggarwal (2015) an attempt has been 

made to study the opportunities and challenges 

related with entrepreneurship that the woman of our 

country faces in the present times. Much knowledge 

is not found about the economic relevance of women 

in entrepreneurship programs and the effect of these 

programs on society and economy. 

 Anis & Hasan (2013) the problems and prospects 

found out in the study based on women entrepreneurs 

of SMEs of Rajshahi area of Bangladesh will be 

helpful for understanding the overall scenario of 

women entrepreneurs of SMEs. The study suggests 

every public private efforts and non-government 

organizations to assist the women entrepreneurs of 

northern districts of Bangladesh. 

 Brush et al. (2009) the researcher had worked on a 

gender-aware framework for a holistic understanding 
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of women entrepreneurship. Founded on institutional 

theory, they build a framework around 3Ms (markets, 

money and management) and add two more variables 

(motherhood and meso/macro environment) to 

construct a 5 M framework. 

 

3. Research Methodology 

The following methodology was followed for the present 

study.  

 

Objectives of the study 

 The present study aims  

 To find out the major problems faced by women 

entrepreneurs in chandigarh. 

 To explore the main opportunities existing in this 

sector and revealing the profiles of women 

entrepreneurs. 

 To recommend suggestions to various problems 

faced by women entrepreneurs. 

 

Methods of Data Collection 

The present study was based on both Primary and 

Secondary Data. 

 Primary Data: Primary data will be collected by 

interacting with women entrepreneurs in Chandigarh. 

Mainly the data will be collected and analyzed with 

the help of questionnaire filled by them.     

 Secondary Data:  The secondary data will be 

collected from published books, journals, research 

papers, magazines, daily newspaper, internet and 

official statistical documents. 

4. Research Type 

 The study is qualitative & quantative in nature. 

 The study is descriptive in the sense that it is carried 

out with the objective of describing a particular 

situation of women entrepreneur. 

 The study is analytical in nature as an attempt has 

been made to find out the cause rather than result.  

 

Selection of study area: The study area is in city of 

Chandigarh. 

 

Selection of the sample size: 50 

 

5. Findings 

1. Civil status of women  

As illustrated in Figure 1, a large majority of our 

respondents are married (70.0%).  

 
2. Age of women entrepreneur  

As shown in Figure 2, half of our respondents are under 

35 years of age. Those between the age of 36 and 55 

represent 40% of our sample. On the other hand, female 

entrepreneurs of 55 years and more account for only 10% of all 

female participants 

 

3. Family 

As shown in Figure3, 60% of women are in nuclear family. 

 

 

6. Difficulties faced by women entrepreneurs 
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Interpretation 

As shown in figure above 31% of the women faced 

marketing problems where as 26% women have faced 

financial problems and 17% have faced social problems like 

lack of social contacts, appreciation from family etc. Most of 

the women agreed that they have problems in getting Raw 

materials. 

 39% were told they could not succeed and they were 

not taken seriously in the start-up phase of their 

business &15% felt there is lack of social contacts. 

 39% felt underestimated at the start up phase. 

 38% were told that it was not appropriate for women 

to work without training and knowledge. 

 10% encountered problems in their family lives.       

 Most of the women felt that Finance was the major 

problem in the start up phase of their business. 

 50% of the women were totally dependent on their 

husbands because they have no knowledge. 

 More than 70% of women were not benefited from 

any of the government schemes as they are a lack of 

awareness. 

 

7. Benefits of Being a Woman Entrepreneur as There are 

many rewards of starting a business 

 61% said they gained self-esteem. 

 44% said they became financially stronger. 

 33% said they became more respected by society. 

 33% said they became more recognized. 

 28% said they became more independent in their 

decision-making. 

 

8. Suggestions 

 This section of the paper represents some 

suggestions pertaining to the removal of barriers 

behind the development of women entrepreneurs in 

urban areas. 

 Removal of lower mentality from woman 

entrepreneurs is a strategic mechanism whereby the 

lower mentality among women can be solved. Instead 

of lower mentality there should be provided some 

motivation training for encouraging the women 

concerned.  

 Simplifying the credit system of public banks and 

financial institutions means that the credit systems 

which are being offered by different financial institutes 

and banks must be free from any sort of complexity 

and the process must be easy to realize.  

 Designing and maintaining the training programs for 

the improvement of     women entrepreneurs: most of 

the training programs regarding the improvement of 

women entrepreneurs must be so motivational and 

encouraging as well as these training programs must 

be observed and supervised as well as followed up by 

the appropriate human development officers.  

 Development of transportation and communication 

system.  

 Long-term financial support: there has a scarcity of 

long term financial support among women 

entrepreneurs and most financial institutes offer the 

short and intermediate term loans to women 

entrepreneurs in the area.  

 Removal of marketing problems: it connotes that the 

products made by the women entrepreneurs is 

intricate to market in the local and international 

markets because of the lower quality of products. But 

supplying quality raw-materials and supporting 

components for the purpose of quality production can 

be done.  

 National patronization can also be helpful in this 

purpose. 

 There should be proper awareness of government 

schemes so that women will not face finance 

problems.

 

9. Government Schemes or Opportunities for Women 

GOVERNMENT 

SCHEMES 

 

LOAN 

AMOUNT 

REPAYMEN

T PERIOD 

COLLETRAL 

SECURITY BENEFICIARY 
PROVIDED 

BY 

INTEREST 

RATE 
OWNERSHIP 

Bharatiya Mahila 

Bank 

up to Rs. 

20 Crores 

within 7 

years 

 

collateral-free 

loan of up to 

Rs. 1 crore.¹ 

Manufacturing 

enterprises  of 

Underprivileged 

women 

Merged with 

State Bank of 

India 

12.25%. 

 

 

- 

Annapurna 

Scheme 

up to Rs. 

50,000 

Within 3 

years
 

Collateral in 

the form of 

assets and a 

guarantor are 

needed  

own food 

catering 

business 

Bharatiya 

Mahila Bank, 

as well as 

State Bank of 

Mysore 

vary 

according to 

market 

rates 

 

- 

Stree Shakti 
up to Rs. 

50 Lakhs  
- - 

Have taken part 

in the state 

agencies run 

Entrepreneurship 

Development 

Programmes 

(EDP).      

 

State Bank of 

Mysore 

If loan 

exceeds 2 

lakhs a 

concession 

of 0.50% on 

the rate of 

interest is 

offered 

 

50% 

ownership in 

the business 

for which you 

want the loan 

Orient Mahila Vikas 

Yojana Scheme: 
- 

Within 7 

years
 

Below Rs. 10 

Lakhs 
- 

Oriental Bank 

of Commerce. 

A 

concession 

Minimum 

51% 
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collateral is 

not needed.² 

 

 

 

of 2% on 

the rate of 

interest is 

offered 

 

ownership in 

the business 

for which you 

want the loan 

Dena Shakti 

Scheme 

up to Rs. 

20 Lakhs.³ 
- - 

Manufacturing 

goods and 

agricultural work. 

- 

Concession 

of 0.25% on 

the rate of 

interest. 

- 

Udyogini Scheme 

up to Rs. 1 

Lakhs.
4 

 

- - - 
Punjab and 

Sind Bank. 
- - 

Cent Kalyani 

Scheme 

up to Rs. 

100 Lakhs 
- 

Collateral in 

the form of 

assets and a 

guarantor are 

needed  

Agricultural work 

or engages in 

retail trading. 

Central Bank 

of India 

vary 

according to 

market 

rates 

- 

Mahila Udyam 

Nidhi Scheme: 

up to Rs. 

10 Lakhs 

Within 10 

years, and 

includes a 

moratorium 

period of 

maximum 5 

years. 

- 

Small-scale 

sector and 

promotes 

upgrading and 

modernization of 

existing projects. 

Punjab 

National Bank 

vary 

according to 

market 

rates 

- 

Mudra Yojana 

Scheme for Women 

from Rs. 

50,000 up 

to Rs. 50 

Lakhs  

 

Below Rs. 10 

Lakhs 

collateral is 

not needed.
5 

day-care centre, 

beauty salon or a 

similar small 

venture 

- - - 

 

Stand up India 

scheme 

From Rs. 

10 lakhs 

up to Rs.  

1 crore 

Within 7 

years, and 

includes a 

moratorium 

period of 

maximum 18 

months 

Collateral in 

the form of 

assets and a 

guarantor are 

needed  

Manufacturing, 

service or trading 

sector for SC/ST 

Women 

entrepreneur 

Prime minister 

Narendra 

modi 

Base rate 

(MCLR + 

3% +Tenor 

premium 

In case of  

non individual 

enterprise at 

least 51% of 

the 

shareholding 

held by 

SC/ST  or 

Women 

entrepreneur 

 

1. Under the Credit Guarantee Fund Trust for Micro and 

Small Enterprises (CGTMSE), you can avail a 

collateral-free loan of up to Rs. 1 crore. 

2. In case of SSI (Small Scale Industries ) collateral is 

not needed below Rs. 25 Lakhs 

3. The maximum loan amount being 20 lakhs for retail 

trade; education and housing whereas 50,000 under 

the microcredit.   

4. loans of up to Rs. 1 Lakhs are sanctioned, given the 

woman availing the loan is aged between 18 and 45 

Additionally, her family’s yearly income should be Rs. 

45,000 or less  

5. For widowed, disabled women and women belonging 

to SC/ST category, a subsidy of 30% of the loan, or 

Rs. 10,000 (whichever is lower) is provide and for 

women belonging to the general category, a subsidy 

of 20% of the loan or Rs. 7,500, whichever is lower, is 

provided. 

i. Shish – loan amount up to 50,000 in their initial 

stages. 

ii. Kishor – loan amount ranges between 50,000 and 5 

lakhs. 

iii. Tarun – loan amount is 10 lakhs and can be 

availed by those businesses that are well established 

but require further funds for the purpose of expansion. 

 

10. Conclusion 

Women serve as a salvation for an economy in the fast 

moving increasingly automated competitive world. The 

difficulties confronts by women entrepreneur found out in this 

study will be helpful to broaden our perspective and to assess 

the views of women entrepreneur regarding women 

entrepreneurship. This study will also aid in giving suggestions 

in order to provide reassurance and recognition to women 

entrepreneur. Entrepreneurship helps in rising the standard of 

living of people of the country .The main motivational factor 

behind the women entrepreneurs is the economic necessity 

and the women opt for this opportunity in order to earn their 

livelihood.
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